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FIRST STEPS ONLINE PROGRAM 

139. Mr A.D. McRAE to the Minister for State Development; Tourism; and Small Business:   
I refer to the State Government’s election commitments to establish a First Steps Online program to build on the 
initiatives of the Small Business Development Corporation and business enterprise centres and to ensure that 
small business is able to deal with challenges and take advantage of opportunities created by new technology.  
What is the Government’s action strategy in seeking to implement these innovative Labor election policies? 

Mr C.M. BROWN replied: 
The question of ensuring that small business has an opportunity to participate in the knowledge economy is an 
important issue.  Indeed, in the Government’s policy statement released prior to the last election, we indicated 
that we would implement an arrangement called First Steps Online to encourage small business to become 
intimately involved in e-commerce. 

It is true that small business has been increasing its use of computers.  Something in the order of 68 per cent of 
small businesses own and use a computer and some 55 per cent of small businesses use the Internet, mainly for 
e-mail and information purposes.  However, it is also true that only 18 per cent of small businesses currently use 
the Internet for transaction purposes and direct selling of goods and services online.  For that reason, we 
promised at the last election that we would establish a small First Steps Online process to encourage small 
business to take up e-commerce initiatives.  Small business will be dealt out of the game unless it is attracted to 
e-commerce.  Many larger companies are conducting their business with small business suppliers through the 
Internet.  Ford Motor Co of Australia Ltd is one of those companies and there are increasingly more.  To that 
extent we made that election commitment. 

I was pleased this morning to see the first part of that commitment implemented.  I also had the opportunity of 
launching what we call the e-com entry point, which will give small businesses an opportunity to completely 
demystify e-commerce and which will provide directly to it an interactive learning product.  It is not a product 
that simply provides information.  Small businesses can tap into the product to obtain information about e-
commerce and, more importantly, use the templates that are established on the program to incorporate their own 
information and examine the cost benefits of using e-commerce principles and e-commerce arrangements in their 
own businesses.   

This is an excellent initiative.  I am pleased to say that it has been worked on by officers of the Small Business 
Development Corporation and officers of my colleague the Minister for Training, through Central TAFE.  Both 
of those two bodies have worked cooperatively and collaboratively to produce packs that will be released.  The 
packs contain information on hard copy and CD-ROM.   

Mr R.F. Johnson:  Is your picture in it?  It must be somewhere. 

Mr C.M. BROWN:  It is not there.  

Mr R.F. Johnson:  Nowhere in those papers? 

Mr C.M. BROWN:  It is not there, but it is an interesting question.  I will digress for a moment, because in 
answer to a question that was raised by the member for Dawesville I drew the attention of the House to an eight-
page publication by the former Minister for Primary Industry, which he will remember well.  At the top of the 
first page of that publication, in case people forgot who was releasing it, was a picture of the former Minister for 
Primary Industry.  In case people did not see that small picture, there was a large picture of the former minister 
on the same page.  In case people had amnesia by the time they turned to the second page, there was another 
picture of the former minister.  When people turned to the third page, there was another picture.  The minister’s 
photo was everywhere.  If people went to the fourth and fifth pages, who do members think was there?  It was 
not Father Christmas or the Premier; no, it was the very good-looking former Minister for Primary Industry.  If 
people turned to the sixth page, his photo was there again.  There was a problem with the seventh page; he was 
not there.  In case people turned the publication upside down, what was on the last page?  It was a picture of the 
former Minister for Primary Industry!  The member for Hillarys asked me whether my picture is in this 
information pack; it is not.  I am not as fit or as good-looking as the former Minister for Primary Industry I 
know; equally I am not about promoting myself but about promoting issues for small business.  

The SPEAKER:  Taking interjections extends question time.  As we are pressed for time, I ask ministers not to 
take interjections of that nature.  
 


